An example of a company that I have selected is Nike. Nike operates in a monopolistic environment and this environment is characterized as an imperfect environment. An imperfect environment in the monopolistic environment exists when sellers of goods or services are many. However, the products offered by the many sellers do not have noticeable differences. Sellers in a monopolistic environment in order to promote the products they offer, they place much emphasis on the “non price differences”. A monopolistic environment can, therefore, be described as the one where many sellers are offering products that are similar to consumers who are many as well and no company has total control and dominance in a given market. 
Nike, the company I have chosen perfectly fits being in a monopolistic environment. This is because Nike among other shoe brands such as Reebok, Adidas and Under Armor among many others sells basketball shoes at a price which is approximately the same. The difference between the basketball shoes by these companies is negligible. This then makes Nike place emphasis on “non price differences” in order to promote their shoes. For example, Nike has been able to endorse NBA superstars such as the late Kobe Bryant who used to wear Nike shoes.   
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